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It’s about impact

• Impact on the association
• Membership & Finances
• Furthering of our goals
• Relevance

• Impact on the individual (delegate, sponsor, “patient”)
• Impact on career and financial goals
• Improvement of skills & techniques
• Making a “difference”

• Impact on the destination
• Economic impact
• Furthering of destination’s/government’s/society’s goals
• Society’s wellbeing
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Research collaborations led to development of new

products/technologies

Creation of business relationships

A catalyst for research collaborations

Building knowledge capabilities of graduates entering the field

Building knowledge capabilities of young people working in the

sector

Networking that resulted in the generation of ideas which drive

future research agendas

Enabled international community to focus attention on global

issues/challenges

Improved the quality of education in the field

Networking by physically bringing people together to share new

knowledge and ideas

Dissemination of new knowledge, techniques, materials,

technology to professional sector

Latest research and its practical applications

New insights, knowledge and ideas

Agree (Right after conference) Agree (One year after)
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Opportunities for business collaboration

Opportunities for career advancement

Opportunities for research collaboration

A renewed sense of purpose

New contacts

Knowledge/ideas to enhance  research

A global perspective

Knowledge/ideas to enhance practice

Opportunities to share knowledge

Knowledge/ideas to enhance teaching

Affirmation of  current research/practice

Agree (Right after conference) Agree (One year after)
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