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a delegate’s expectations

mid-career, curious by nature, keen to learn, keen to connect
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an invited speaker’s expectations

early 50s, well regarded, enjoy the company of my peers,
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a sponsor’s expectations

Marketing Manager Asia Pacific
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CONGRESS ... -

OF INTENSIVE CARE

HOSTED BY ACCCN, ANZICS & WFSICCM
SUPPORTED BY WFCCN

MELBOURNE CONVENTION
AND EXHIBITION CENTRE
MONDAY 14 OCTOBER

- FRIDAY 18 OCTOBER



ENGAGING RIGOROUS SCIENTIFIC CONTENT
FROM A GLOBAL PERSPECTIVE

FUN, INCLUSIVE SOCIAL PROGRAM THAT PROVIDES

ENHANCED NETWORKING OPPORTUNITIES

A CELEBRATION OF CRITICAL CARE
ADVANCEMENT IN THE HEART OF THE CITY
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Common Themes
deciding whether to be a participant

choices are more intentional
Return on Time is more important than ever
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Common Themes
which underpin a destination’s delivery

participant-centric programming is vital
(one size doesn’t fit all)
highly engaged business events industry suppliers

delivering quality service and experiences
are especially valued



The Challenge
for each of us in business events

do our offerings/service really
meet decision makers’ and participants’ needs?
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The Global Association Market
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